
BREWING LEAD ENGAGEMENT

WITH SEO-DRIVEN BLOGS

To reflect the expansion momentum of PJ’s Coffee, All Points PR reimagined the brand’s

blog strategy, turning it into a franchise development engine powered by SEO/GEO-rich

storytelling and strategic social reach that compelled powerful engagement.
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“

You have truly elevated our content strategy,

identifying SEO-driven topics that not only

perform well but strengthen our brand voice

with franchise leads in every post.

TORI BERMOND 

DIRECTOR OF FRANCHISE DEVELOPMENT | PJ’S COFFEE


