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PUBLIC RELATIONS

NATIONWIDE PR DRIVES
FOOT TRAFFIC AND IMPACT

All Points designed a strategic Miracle Treat Day PR campaign that resulted in local media
relations efforts in more than 180 U.S. media markets. The goal, to drive day-of traffic to
stores, was achieved by timing earned media placements that ran on or within a few days of
Miracle Treat Day. Success of the campaign drove powerful traffic and fundraising results
across the Dairy Queen franchise system and Children’s Miracle Network hospitals.
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