strevcuzone ) Case Stadly

STRETCH. WORK. PLAY. REPEAT. GRAND OPENlNG CAMPAIGN
P POWERED BY INTEGRATED PR
b fective:
To C/reate awareness and %%\\\‘\\)RESS/ O/Z/J%
drive opening timeframe N
revenues for the location Q MORE THAN

and the brand’s entrance

into a new market. 27 6
.OM

- § OVER ,%()

= 80k PO S48k ) -

\ o S

&> v A A
EATS

0
A1z
<9</C “\0

RELP

COMMUNITY

KICKSTARTED S\ INCREASED STRENGTHENED
POSITIVE O LOCAL MARKET CONNECTION TO

REPUTATION M AWARENESS




