ALL PEINTS SWAY

MAXIMIZE CONSUMER
AWARENESS

All Points PR sparked powerful pre-opening buzz and extended it post-launch, establishing
Sway by Spavia as a next-gen wellness brand. A multi-faceted PR strategy was utilized to
create the awareness needed for the new Denver spa brand.
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L& The consistent media coverage has been incredible,

keeping the momentum going long after opening. WE’RE
The positioning has been spot-on, helping establish ?
Sway as a forward-thinking brand and a standout ALL IN P 4
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