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All Points PR led a web project to increase conversions on the company’s franchise development site. The efforts
included a full audit that identified SEO improvement opportunities as well as needed copy and layout updates. In
the process, we uncovered a critical issue that had gone unnoticed: every page, blog, and press release on the
website was not optimized. This discovery allowed us to implement thoughtful solutions after the audit, including
ongoing blog work focused on building authority through planned content schedules. Within a few months, results
showed significant growth in both website leads and organic traffic.
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