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All Points PR sent awareness soaring for Dill Dinkers, capturing the promise and potential
of the brand in a well orchestrated PR campaign. Explosive national and local press led to
robust franchise investor interest and deals signed with talented franchisee groups.
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developers (RDs), franchisees and pickleball. With 24 RDs
across the country, the APPR team is instrumental in ALL IN?
extending our name and mission. They are an integral part .4
of building our brand. 99 ‘v
WILLIAM RICHARDS | CEO OF DILL DINKERS
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