
All Points PR went above and beyond to
support our brand and our franchisees in promoting 

Vitality Bowls’ new savory menu. The media coverage 
and influencer collaborations they coordinated

generated incredible publicity and helped make
the launch of our savory menu a success.

“Vitality Bowls Launches 
New Savory Menu Items 

in Grand Rapids”

Objective: To generate awareness through national and local publicity for the launch of the 
Vitality Bowls new savory menu. 

CASE STUDY

All Points PR leveraged 
strategic media relations to 
generate publicity and 
consumer awareness around 
the debut of a fresh savory 
menu for Vitality Bowls. 
Positive press coverage for 
the new line of menu items 
was secured in local and 
national news outlets, and 
buzz on social media was built 
through influencer 
partnerships in more than 25 
U.S. markets. Plus, an organic 
social media strategy on local 
store Facebook pages and 
the brand’s Instagram were 
utilized to feature the new 
menu items as a way to 
educate and raise interest.
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