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Objective: To use the consistent flow of multi-unit franchise agreements as major PR pushes geared
towards attracting additional qualified restaurant franchise investors.
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All Points PR utlized
franchise development
public relations to
generate widespread e e , ,
national press exposure, A||. Points has been a great partner for us in
tapped into LinkedIn to boosting awareness about the Dave's Hot Chicken
exptaﬂd aﬁvatrertf% and franchise opportunity through eamed media. Because of
e e the press generated and the other tactics we have in
database to nurture leads place, we have beenl able to sign on over 10 [ranchise
and push them through groups committed for over 600 locations.
e saes e SHANNON SWENSON

VP of Franchise Development at Dave’s Hot Chicken a a



