OUR APPROACH

All Points PR designed a bilingual, multi-cultural
franchise development campaign. The integrated

CASE STUDY approach included public relations, lead nurturing

content marketing and digital advertising strategies

to drive leads through the sales pipeline.
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LOCAL & NATIONAL “We've been impressed with the pool of
PRESS franchise candidates, press coverage and
brand awareness that All Points has helped
generate for Pollo Campero. The agency’s
persistence and unique, integrated approach to
telling our story has been instrumental in
INTRODUCED enhancing our franchise development pipeline.”
SPANISH SAM WONG

DIGITAL ADS Director of Franchise Development for Pollo Campero




