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“All Points’ integrated strategy 
for our Franchise Showcase last 

year aided in the event’s success. 
Their persistence throughout 

the process from the beginning 
through the follow up afterwards 
helped us sign our first multi-unit 
franchise agreement. Without All 

Points, this lead may not have 
known about our brand.”

Danielle Scott, President
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To generate awareness for the Jabz Franchise 
Showcase, drive and nurture quality leads 
through social media and content marketing 
and sign agreements for new markets.
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