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OBJECTIVES

To increase the Slim Chickens franchise
development pipeline with qualified, multi-unit
franchise candidates through an integrated lead
generation strategy.
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SIGNED FROM APPR LEADS MEDIA PLACEMENTS
1,900 94.98%

NEW LINKEDIN FOLLOWERS  WEBSITE TRAFFIC INCREASE

CASE STUDY

“The work All Points has done
for our franchise development
has been a game changer. In
just a few short months, we
were attracting more qualified
leads, securing credibility-
building press coverage, and
inking more multi-unit franchise
agreements than ever before.”

Jackie Lobdell, Executive Director
of Franchise Development
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